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Metbp Ctounos
N3nbnHuTeneH AupexkTtop
Hectne bvarapus

busHec acnekTu

MBaHka CTOMHUY

MeHunpKbp YCcTonymBocCT
OronstoueH nasap

Ycronuneu
6U3HecC NpaKTUKMn

Henun AHrenoBa
MeHnpxbp KomyHnkaumm
OronstoueH nasap

CoumnanHu aHraXxMuMeHTH
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IlHec Wwe rosopmum 3a:

2021 « 5055

dKUEHTW

Hectne - CtabuneH 6usHec B TypbyseHTHN BpemeHa?
O630p 6u3Hec pesyntatu 2021 B rnobaneH nnaH

Yctonumue 6usHec B bvarapusa ot 1994. Kak npoabvmkaBame?
Pesyntatn 2021 n nnaHose 2022

OTroBopHuUAT 6U3HeC
Cb3paBaHe Ha cnogeneHa CTOMHOCT U YCTOMUYUMBOCT — NpUpoAa U obuiecTeso

bbrpaeweTo e cera!l
NMocTtmxeHua B Hectne buarapusa B o6nactra Ha YCTOMUMBOCT M nornepq B 6/iM3sKoTo 6baeLle

AN
S\
Nestle Good food, Good life



2021 busHec acnekTu
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,D,oc:Taleme CTpaTermyeCKkuTe Cum LUeJin Ha rno6asiHo HUBO

2021 2022 Q1

87,1 (7,5% (5,5 % 22,2 | 7,6% | 2,4%

MApPA. WB.$. MJpPA. WB.$.

PEAJIEH PEAJIEH
NPOLAXEU OPFAHWYEH | gLTPELLEH NPOLAXEU OPFTAHVYEH | gLTPELIEH

PbCT PbCT PbCT PbCT

SENE
22X
Nestle Good food, Good life



OcHOBHUTe ABUraTesIn Ha PbCT B NPOAAXKOUTE Ha rpynaTa —
reorpadpcku

3oHa EBpona,
,' bansbK N3TOK 1
CeBepHa Adpuka

7,2 %

Amepuka

8,5 %

30Ha A3us,
OkeaHus
n Adpuka

4,2 %
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OcHoBHUTe ABUraTeNUn Ha PbCT B NPOAAXKOUTE Ha rpynaTa

ena mirvenw es
nHedy

AAA uroa 2 J9HEUq
AAAuszm_:ms naoTewroMo[T]
AAA NiIXAToduU MHhBIN|
AAAvo:m_uw YliesH 9[iSeN
e4dOHO0 BHLrd1MLOed
eH nHedx U nHedx
midoHendeLralayg
niiArodu
MHAdeHUKAY
UNNMQOILr
MHmMeWoT e€ nHedy
AAA ade)]

AN
S\

Nestle Good food, Good life



Hectne Bbarapus B eavH nornep,

MHBECTUTOP :
HATOANHATA 2020 7 9 1
"-"f‘;‘ ]c':n,nyEnsm 4 [IPOOYKTA
CEPTUDUKAT KNACA —1
3a

Smarties & KitKat

1+1

SABPUKA 1
AAMWHUCTPATUBEH CbOTHOLWWEHUETO
odUC MECTHU NPOOAXBU/N3HOC
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dabpuka Copunsa ocHoBHU daKTn

87%/13% g

18,578 642 94% 34

TOHA CNYXUTENN CTPATETMYECKU U3HOC EKCIMNMOPTHUA
MAPKU NA3APU
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2021: JocTtaBame cTpaTternyeckurte cu uenm u B boarapwms.
CuneH ctapT Ha 2022, KOUTO e pe3yaTaT OT COJIMAEH bu3Hec nNnaH

2021 2022 Q1

290,5 |7,5% |8,7 % 80,6 |(11,4% |9,3 %

MJIH. NIB. MJIH. NiB.
PEAJIEH PEAJIEH
NPOJAXBM | OPTAHVMYEH | pgoTPEWIEH NPOJAXBM | OPFAHVMYEH | goTPELWIEH
PbCT PbCT PbCT PbCT

* EKcriopT KbM CBbpP3aHU * EKCriopT KbM CBbP3aHU
komnaHum 111,4 maH. nB. komnaHuu 33,4 MJH. 7B.
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NMpe3 2021 neMmoHCTpUpaxme HaAeXKAHOCT U 6bp3nHa

YCTONYNBOCT AAANTUBHOCT EPEKTUBHOCT ONTUMMU3ALNN
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KoHkypeHTHOCT Ha Hectne noptdonmno npes 2021

KADE XPAHA  yUHAPHW WOKONALOBM 3bPHEHU XPAHMU MAEYHU
Bi.ﬁ%mﬁ:" NMPOAYKTU NMPOAYKTU 3AKYCKUA samanknpeua  MPOAYKTU

NESCAFE ) ' ' o Y o Nestia praccre 3
= PURINAJ @ i ﬁt»gss BabyGime .
NEscAre . . A ‘ L\ 4o AMBICIVSH: WAT), LAPYKEEH 10811
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MoCcTOAHCTBO B LULMPOK UHBECTULIMOHEH CMEeKTbP U B
TYpOy/NIeHTHU BpeMeHa

12 14 24 12

MJH. NB. MJH. NB. MJH. NB. MJIH. NB.

IIIIII I I
—— B HECKAGE BEHAVIHI MALIMH

100%

80% LEHTPAJIEH O®UCH

AUCTPUBYLIMOHEH LEEHTBP

60% B VIHOOPMALMOHHW TEXHONOIUA
GABPUKA
CvoTBeTcTBME, 6e30MacHOCT Ha

40% X0pa/npoayKTy

I ®ABPUKA
[NoBuiwaBaHe Ha NPOM3BOAUTENHOCTTA,

20% pa3paboTBaHe Ha HOBY NPOAYKTH
(]

0%

2019 2020 2021 2022
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Hectne c rpu»xa KbM xopaTa, oblecreaTta u npupoaaTa
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qm Hectne B noakpena Ha xopaTa u cemeiicTBaTa

npeﬂnaraMe NMNOo-BKYCEH U HECTAF 2a ®_ HECTAE 3A

e 2TPARM TIFIIA & JXUBEN
no-3ApaBoOCJ/IOBEH U360p e e M0-31PABK JELA € AKTUBHO!

O6pa308ame/\_5§?§' .
npozpama fEA \ 7/
"HECTAE3A (Y W &
N0-3APABM. =8 1L 3
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DETCKU rpaanNHN

2022
125

HoBo! Mogya ¥YecmoiiwuBocm yuannuiia n ~/
B JETCKU rpaanHun
600 000 I
SNE
2N

Nestle Good food, Good life



| @‘ﬁ Hectne B noakpena Ha o6wwHOCTUTE

B
Nestle
2021 540 000...
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| 2021 2022
i) 340000.. 20 +240 30 +200

Bb3MOX>XHOCTM rOTOBHOCT 3a Bb3MOXXHOCTU rOTOBHOCT 3a
3a paboTa, cTaxk paboTa 3a paboTa, cTax paboTa
N NpaKTUKa N NpaKTUKa
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ﬁ Hectne B noakpena Ha nnaHeTaTa

#3anecaBameaKTUBHO

HoBaTa ropa Ha Codus 2  Byn. ,Llapuua NoaHHa"

10 000

dnaaHKM Ao

500+

nob6poBoaLMn

40
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O606L1eHne Ha pe3ynTaTuTe Ha rpynarta

4.0 97.2% 2.3

MJIH. TOHaAa Bepura Ha goctaBku 6e3 MJIH. M3

HamaneHue Ha NapHUKOBY obe3necsiBaHe Ha MbPBUYHMN HamaneHue B ynoTpe6aTa Ha

emucun (CO,€e) , NoCTUrHaTh OT CypPOBWHU KaTO MeCo, NajMoOBO BOAa B HalmTe habpuKu
Hectne npoexktn ot 2018. 0JIno, LeNynosa, XxapTus,
CrapTupaxme HOBW HaManeHus ¢ COA 1 3axap

9,7 mnH. ToHa CO,e, pocTuramkm
8o 13,7 mnH. Tona CO,

16.3% 749% 8.1%

KnoyoBu CbCTaBKM, [MnacTmMacoBK ONMakoBKY, HamaneHue Ha ynoTpebaTta
Npoun3BeaeHN YCTOMUYNBO Cb34a[eHN 33 PeUUKInpaHe Ha OpUrMHaaHa NJacTMaca,
cnpsmo 2018 r.

124.6 1.44 27.2 %

MUInapaa MWJINOHa >KeHn B Han-BMCOKUTE rnoBeYye
ot 200 no3uumm B KOMNaHudATa

Mopunn JOCTbMHA XpPaHa, Bpoit Mnaan xopa no ceeta ¢
oboraTteHa C MUKPOHYTPUEHTU AOCTbHIN A0 NKOHOMUNYECKN
Bb3MO>XHOCTU
EY e
KPIs on this page are EY assured. Our Reporting Scope and Methodology -E;?’_‘///
The EY limited assurance report for ESG KPIs document provides v )
and conclusion can be found at details and definitions and can be Nestle Good food, Good life

www.nestle.com/assurance-statement found at www.nestle.com/esg-kpis




AINANCING RECE

ATIVE FQOD SYSTEME AT SCALE

CONTRIBUTING TO NUTRETIOUS AND SUSTANAELE DETS

HELPING TO PROTECT RENEW AND RESTORE NATURAL RESOURCES

2021 performance
summary

4.0

million tonnes

Greenhouse gas emissions
(CO.g) reductions achieved
through Nestlé projects since
2018. We initiated an additional
9.7 million tonnes CO.e of
remaoavals in 2021, giving a total
13.7 million tonnes COe

16.3%

Key ingradients
produced sustainably

124.6

billion

Number of servings of affordable
nutrition with micronutrient
fortification (MNF)

STRENGTHERING COMMUNITES

97.2%

Deforestation-free in our primary
meat, palm oil, pulp and paper,
soya and sugar supply chains

74.9%

Plastic packaging
designed for recycling

1.44

million

Number of young people
around the world with access
to economic opportunities

DPERATING RESPONSIBLY | @

2.3

million m*

Water use reduction
in our factories

8.1%

Virgin plastic reduction
versus 2018 baseline

27.2%

Women in the top 200+
seniar executive positions

EY

KPIs on this page are EY assured.
The EY limited assurance report
and conclusion can be found at

v neatle comfassursnce-siatemeant

Our Reporting Scope and Methodology
for ESG KPIs document provides
details and definitions and can be
found at waw nestie Comiesg- Ko

Read more about independent
assurance of this report on page 59.
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Hawunte POKYCHU chepu U aHraXKMMEHTHU

MpuHOC KbM XpaHeHeTo
M YCTONUYUBU PEXXUMMU
Ha XpaHeHe

KnumaT
XpaHeHe
of
é,s
\
LLe/In 3a YCTOMYMBO pasBUTHE YcTonuueo

NMpoabmkaBame ga nogkpensme MPOU3BOACTBO

SDG Ha ObeauHeHUTe Haummn
2 >

SUSTAINABLE

DEVELOPMENT P
P-4
.\2

G:iALS

Mpupona m
6uo
pa3Hoobpa3ue

MopnomaraHe Ha o6WHOCTUTE

YoBelwkun npasa

W

Nomarame pa 3aWiMTUM, Bb30OHOBUM U Bb3CTaHOBUM NPUPOAHUTE pecypcu

Boau OnakoBKU U

peuuKnupaHe

” <da A

OnepaTuBHa OTTOBOPHOCT

Bb3mMo)XHOCTU
3a maagurte

HawwuTe xopa

Nestle Good food, Good life



Our focus
areas and

Hawwnte $pokycHU chdepu
N aHFAXKUMEHTMU

About Nestlé

276000

Employees across
all our operations

186

17

pa3BuTUE
MpoaobnxkaBame aa
noakpensame SDG Ha
ObeanHeHUTe Hauun

Countries we sell in this report.
871 SUSTAINABLE
billion DEVELOPMENT

\ LD
A

Group sales in CHF s =ALS
“an”

17 uenn 3a ycTonymeo

Contributing to
nutritious and
sustainable diets

Enhancing quality of life for people,
families and pets with accessible,
nutritious and sustainable options.

Nutrition

We aim to make safe, tasty and
sustainable food that is nutritious,
accessible and affordable.

It's important that we provide
accurate relevant information
about our products, that we market
them responsibly and that we
promote healthy diets through
education, nutritional science and
other initiatives.

Helping to protect, renew and restore natural resources

Minimizing our impact on the world's resources, contributing to a future in which they

are available for generations to come.

Climate

We aim to achieve net zero greenhouse
gas emissions no later than 2050, even
as our company grows:

~ By 2025 we will reduce our
emissions by 20% from 2018 levels

- By 2030 we will reduce our
emissions by 50% from 2018 levels

~ By 2050 we will reach net zero

o

Strengthening communities

Boosting the well-being of communities and enabling
a just transition to regenerative practices.

Produced sustainably
We aim for 100% of key raw
material volumes to be produced
sustainably by 2030. We aim to
achieve sustainable and resilient food
supply chains in which growers and
environments are protected.

2
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Human rights

By 2022 year-end, we will publicly
launch action plans for each of our 10
salient issues, and report our progress
against them by 2025.

Nature and biodiversity

Delivering on our climate
commitments can bring intrinsic
co-benefits for nature and biodiversity
through activities such as:

- 100% deforestation-free primary
supply chains by end-2022
for meat, palm oil, paper and pulp,
soya and sugar, and end-
2025 for coffee and cocoa

- Planting 200
million trees by 2030

- Moving to a Forest Positive
strategy - helping to
conserve and restore
forests and ecosystems

Youth opportunities

By 2030, our ambition is to
help 10 million young people
around the world have access
to economic opportunities.

Water

Nestlé Waters will use its expertise
to strive toward the regeneration
of local water cycles through the
implementation of more than 100
projects for its 48 sites by 2025.

Across Nestlé, we will continue to
work to achieve good water resource
management throughout our

Packaging and circularity

By 2025, 100% of our packaging
will be recyclable or reusable and
we will reduce our use of virgin
plastics by one third.

operations and agricultural aca
supply chains. [] li‘ a2
e -~ -
- | ___E‘
R g
' —28

Operating responsibly

Creating a positive business environment and empowering
our employees to make sustainable business decisions.

Our people

We respect and encourage

all our employees; we value their
potential regardless of race, ethnicity,
gender, national origin, religion,
gender identity, sexual orientation,
age and different abilities.

We aim to increase the proportion
of women in our top 200+ senior
executive positions to 30% by 2022.

|
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B non3a Ha 06wWecTBOTO, XOpaTa U KAMMaTa

)

CrpaTerus
C MOJIOXKNTENEH

NMopo6psiBaHe edpeKT KbM ropure

Ha onepaTUBHaTa
e$PEeKTUBHOCT
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Benefitting people, nature and the climate through systems thinking

o & [)]

Forest Positive strategy

Helping conserve and restore
= forests and natural ecosystems
Improving By moving from managing deforestation
operational efficiency ind restors

risks to helping to conserve and re
for

Reducing our emissions

By moving to renewable energy

sources at our sites and switching

to lower-carbon alternatives in

our logistics.
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Hawwmat npuHoc po cera

NMpeocmucnsaHe Ha onepauuuTte NMpeobpassBaHe Ha NOpPTPOAMOTO | PereHepaTMBHO CTOMAHCTBO
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2500 ..

6barapcka nweHuua

= SO TOHa = 196,3 TOHa

PET XapTus
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Hectne buarapus v HaWUAT NbT KbM NET m

lNpeocmucnsiHe Ha onepauunte 2022 NMpeobpa3gaBaHe Ha PereHepaTuBHO
noprtdonmoto 2025 ctonaHcTBo 2025
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O606LweHue

O1 1994 r. Hectne B buarapua niesecrtupa

B 6bJIrapCcKoOTO 06LecTBO, Npupoaa U UKOHOMUKaA

C 6M3Hec npeaAcTaBAHETO CU AMOHCTPUpPaMe NOCTOSSHCTBO U HAAEXXAHOCT

C ycTonuuBmM ycunusa nocturame ycTonumBo 6bpaetue

OTFOBOpHO noemMmame aHra >XMmMeHT™ m rm n3nboJiHdBame
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SEANE
Nestle Good food, Good life

Bpeme 3a Bbnpocu




